Ingredients to Successfully Promote Your Challenge Groups

Using Social Media to attract people, and running Challenge Groups to help them achieve results,
are key to the growth and success of your Team Beachbody business. So how can you put the two
together and use Social Media to attract more people to join your Challenge Groups? The answer is
to duplicate what is already working. Learn from Coaches who are making it work and check out
the sample post on page two to help you get started.

Have a Theme.
Get creative and make your theme specific to your audience, or time of year.
For example: Back to School - Back to Fitness, Moms on a Mission, Fall Into Fitness.

Be Visually Creative.
Add an image that supports the theme and/or an image of yourself, perhaps a before and
after. Get creative and use colorful fonts to make your post stand out.

Highlight the Benefits.

In the image add a brief list of what customers can expect out of your group.

For example: easy recipes, 30-minute workouts, motivation, accountability, Shakeology,
fitness program to meet their specific needs, etc.

Brand Your Image.
Add contact information like a personal website address or your Facebook profile link. This
ensures that if your post is shared everyone will know how to contact you to learn more.

Define the Start Date.
Add the challenge start date to create a sense of urgency and cut back on “when does it
start” questions.

Personalize Your Message.

Make sure your message is authentic. Share your own struggles, be real and allow yourself
to be vulnerable. This is an opportunity inspire people; share more about the group and
your passion for helping others.

Have a Call to Action.

Be very clear on how people can get more information or request to join your group. Let
them know they can leave a comment or send you a private message for more information.
Or you can create an online application for them to fill out using software like Google Forms.

You can use these same tips to invite people to a free Challenge Group, one that is focused on
helping people start with healthy eating. Many Coaches invite people to join a 5 or 7-day group that
focuses on nutrition and clean eating. These groups provide the same support, accountability, and
motivation as your other Challenge Groups and are a great platform to introduce fitness challenges
and gain customers.
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Ingredients to Successfully Promote Your Challenge Groups

Here’s an example of how you can take the 7 tips and put them into action. Remember to be
creative and customize your post to fit your personality and your business.

2. Be Visually Creative 1. Have a Theme 6. Personalize Your Message

Sara Marder Brang

December 3 Y

Can you believe it’s almost 2015? Where did 2014 go?

I don't know about you, but I can tell you where all the
holiday meals, desserts, and specialty holiday coffees
went - right to my stomach and thighs!!! I always try
to be good and most of the time Iam. I do my
workouts, I eat my salad, but then I go to holiday
gathers and I feel like I lose all self-control.

Instead of feeling bad about myself this year I'm going
to take the holiday indulgence and turn it into fuel. I'm
not going to let it get me down. This is the fuel I need
to hit the ground running this New Year and sweat it
off! I WILL achieve my fitness New Year's Resolution.
This year let’s ban together and vow that we will
become healthier, happier, more fit and we will
achieve our goals.

In my experience doing it alone is tough. Doing it
together is key to success. Support, accountability,
motivation, virtual high fives, results! Now that's what
I'm talking about. If you're looking to make a serious
change in 2015 and take back your fitness and health
then "Get Lean In 2015" is for you! Let me help you
achieve your goals. It might not be easy, but it will be

CHALLENGE STARTS: fun and we'll do it together. Comment or message me
JAN 5TH for more information on how to join the challenge.

http://Facebook.com/sara.brang

3. Highlight the Benefits 4. Brand Your Image 5. Define the Start Date 7. Have a Call to Action

*Remember to ask your sponsor or upline Diamond how they create their posts, and have them review yours to
give feedback before you promote your group.
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